VERY IMPORTANT INSTRUCTIONS:
Kindly refer the official communication of the University in the
B.A. R&S file .

UNIVERSITY OF MADRAS
DEGREE OF MASTER OF BUSINESS ADMINISTRATION (M.B.A.
CHOICE BASED CREDIT SYSTEM
(W.E.F. 2008-2009)
REGULATIONS
(I) FOR FULL - TIME COURSE - (2 YEARYS)

1. CONDITIONS FOR ADMISSION:

Candidates shall be required to have passed a IBesHeegree of the University of
Madras or of any other University or a qualificateccepted by the Syndicate of this University as
equivalent thereto, shall be eligible for admissmiBA Degree Course.

2. ELIGIBILITY FOR THE AWARD OF DEGREE:

A candidate shall be eligible for the award of Bregree only if he/she has satisfactorily
undergone the prescribed Course of Study in ageolifiiliated to this University for a period oftno
less than TWO academic years, passed the examinatiall the FOUR Semesters prescribed earning
91 CREDITS and fulfilled such conditions as haveriyerescribed therefore.

3. DURATION OF THE COURSE:

The course for FULL-TIME students shall extend cweyeriod of TWO academic years
consisting of FOUR Semesters. Each academic yahbstdivided into Two Semesters. The FIRST
academic year shall comprise the Rrsbecond Semesters, the SECOND academic year tiae&T hir
Fourth Semesters and the THIRD academic yearfthe®5ixth Semesters respectively.

The ODD Semesters shall consist of the period flointo November of each year and the
EVEN Semesters from December to April of each year.

The duration of each semester will be about 16 sveBike subjects of study shall be in
accordance with the syllabus prescribed from torimrte.

4. EXAMINATION:

There shall be four examinations, first semestangnation at the middle of the first
academic year and the second semester examinatiom end of the first academic year.
Similarly the third and fourth semester examinatiail be held at the middle and the end of
the second academic year respectively.

5. COURSE OF STUDY AND SCHEME OF EXAMINATIONS (FULL TI ME)

The total number of subjects of study shall b@@bof which 13 shall be compulsory
subjects and the remaining 7 will be Electives,itlve soft skills and linternship. A

Project Work and a Viva-voce will also be in the&liSemester.
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The FULL-TIME candidates shall take 7 subjectthim First semester, 8 subjects in
the Second Semester, a summer internship, 6 ssijettte Third Semester and 3 Subjects

and the Project Work and the Viva-voce in the Ho@#mester.

ELECTIVE SUBJECTS:

For any College affiliated to this University whiwishes to offer Elective Subjects
to their students, a Minimum enrolment in the ElexBubjects shall be SEVEN.

PROJECT REPORT & VIVA VOCE:

The Project Report must be submitted throughStpervisor and the Head of the
Department on or before 15th April FOLLOWING THE TRD SEMESTER Examination
failing which the candidate will be treated as appey on a second occasion and shall NOT
BE ELIGIBLE for First Class and Ranking. The laatalfor submitting the Project Work for
the November Examination shall be 30th November.

FIRST SEMESTER

" MAX MARKS
ﬁ % P -
o) NAME | @ 2 = = :ZE
Z | COURSE OF 2 | |3 |38 " |6
COMPONENTS COURSE| H z T INARE o
1. | CORE MBA 1001 PAPER 1 | 4HRE 4| 3 25 75
2. | CORE MBA 1002 PAPER D | 4HRS 43 25 75
3. | CORE MBA 1003 PAPER 3 | 4HRS 43 25 75
4. | CORE MBA 1004 PAPER A | 4HRS 43 25 75
5. | CORE MBA 1005 PAPER 5 | 4HRS 43 25 75
6. | Elective MBA PAPER 6/ | 3HRS 3 |3 25 75
(Inter Disciplinary )
MBA 1015 (A) or (B)
7. | Soft Skills PAPER 7 | 2HR$2 |3 25 75




SECOND SEMESTER

0 MAX MARKS
o o >
H 2 o 0§ =S
O NAME n T = = CIA o
Z | COURSE OF = = @ > % 0 Lu
COMPONENTS COURSE '(-'DJ Z O NAT S
8. | CORE MBA 1006 PAPER 8| I 4HRS 4 4 25 75
9. | CORE MBA 1007 PAPER 9| I 4HRS 4 |4 25 75
10 | CORE MBA 1008 PAPER 10 I 4HRS 414 25 75
11. | CORE MBA 1009 PAPER 11 I 4HRS 4 |4 25 75
12. | CORE MBA 1010 PAPER 12 I 4HRS 4 |4 25 75
13.| CORE MBA 1011 PAPER 13 I 4HRE 4 |4 25 75
14. | Elective MBA PAPER 14| I 3 HRS 3 3 25 75
(Interdisciplinary)
MBA 1016 (A) or (B)
15. | Soft Skills PAPER 15 I 2HRS 2 3 25 75




SEMESTER |

S. No. Subject Subject

Code
1. MBA 1001 MANAGEMENT PRINCIPLES
2. MBA 1002 QUANTITATIVE ANDRESEARCH METHODS IN
BUSINESS
3. MBA 1003 ORGANISATIONAL BEHAVIOUR
4, MBA 1004 MANAGEMENT ACCOUNTING
5. MBA 1005 MANAGERIAL ECONOMICS
6 MBA1015 (A) BUSINESS COMMUNICATION

OR

(B) ENTREPRENEURSHIP AND MANAGEMENT OF
SMALL BUSINESS
7. Soft skills SOFT SKILLS - 1*

SEMESTER I

MBA1006 LEGAL SYSTEMS IN BUSINESS

9. MBA 1007 APPLIED OPERATIONS RESEACH
10. MBA 1008 HUMAN RESOURCES MANAGEMENT
11. MBA 1009 MARKETING MANAGEMENT
12. MBA 1010 PRODUCTION AND MATERIALS MANAGEMENT
13. MBA 1011  FINANCIAL MANAGEMENT
14. MBA 1016  (A) COMPUTER LANGUAGES FOR MANAGEMEN T
OR
(B) TOTAL QUALITY MANAGEMENT
15. Soft Skills ~ SOFT SKILLS -2 *

* Refer to Soft Skills (PG) Syllabus for soft skidlad internship.

** Students should choose Five Subjects from tiwing list in consultation with the
Head of the Institution.

The Project Work will be evaluated jointly by TWEXaminers (i.e. one for Internal and the
other for External) for a Maximum of 150 Mark<J@dits).

The Viva-voce will be conducted with Two Examinges one for Internal and the other for
External) for a Maximum of 50 Marks (2 Credits).



S. No.

10.
11.
12.
13.

14.

15.
16.

17.
18.
19.
20.
21.
22.
23.
24,

Subject
Code

MBA 1017

MBA 1018
MBA 1019

MBA 1020

MBA 1021

MBA 1022
MBA 1023

MBA 1024
MBA 1025
MBA 1026
MBA 1027
MBA 1028
MBA 1029

MBA 1030

MBA 1031
MBA 1032

MBA 1033
MBA 1034
MBA 1035
MBA 1036
MBA 1037
MBA 1038
MBA 1039
MBA 1040

ELECTIVE SUBJECTS

SUBJECT

MARKETING RESEARCH AND CONSUMER
BEHAVIOUR

CORPORATE FINANCE

ADVERTISING MANAGEMENT AND SALES
PROMOTION

SALES MANAGEMENT AND DISTRIBUTION
MANAGEMENT

SECURITY ANALYSIS AND PORTFOLIO
MANAGEMENT

TAX MANAGEMENT

NEW PRODUCT STRATEGY AND
MANAGEMENT

INDUSTRIAL MARKETING

DATA BASE MANAGEMENT SYSTEMS

SERVICES MARKETING

SYSTEM ANALYSIS AND DESIGN

DECISION SUPPORT SYSTEM

E-BUSINESS TECHNOLOGY AND
MANAGEMENT

MERCHANT BANKING AND FINANCIAL
SERVICES

HUMAN RESOURCES DEVELOPMENT (HRD)

CUSTOMER RELATIONS MANAGEMENT AND

RELATIONSHIP MARKETING

TRAINING AND DEVELOPMENT

ORGANISATIONAL DEVELOPMENT

RETAIL MARKETING

RURAL MARKETING

DERIVATIVES

RISK MANAGEMENT AND INSURANCE

INDUSTRIAL AND LABOUR RELATIONS

INTERNATIONAL MARKETING



6. REQUIREMENTS FOR PROCEEDING TO SUBSEQUENT SEMESTER:

I. Candidates shall register their names for the FSesthester Examination after the

admission in PG Courses.

il Candidates shall be permitted to proceed fribra,First Semester upto Final Semester
irrespective of their failure in any of the Semeggamination subject to the condition that
the candidates should register for all the arresasiects of earlier semester along with
current (subsequent) Semester subjects.

iii. Candidates shall be eligible to go to subseylSemester, only if they earn, sufficient
attendance as prescribed by the Syndicate from tirrieane provided in case of candidate
earning less than 50% of attendance in any ondefSemesters due to any extraordinary
circumstance such as medical grounds. Such caedidatho shall produce Medical

Certificate issued by the

Authorized Medical Attendant (AMA), duly certifidoly the Principal of the College,
shall be permitted to proceed to the next semest@érto complete the course of study. Such
candidate shall have to repeat the missed semiegtegjoining after completion of final
semester of the course, after paying the fee ferkteak of study as prescribed by the

University from time to time.

7. PASSING MINIMUM:

() A candidate who secures not less than 50 perarks in the External Written Examination
and the aggregate (i.e. Written Examination Markd e Internal Assessment Marks put
together) respectively of each paper shall be aetlto have passed the examination in that

subject.

(i) (a) A candidate shall be declared to hgassed Project Work and Viva-Voce
respectively, if he/she secures a minimum 50 péroesrks in the Project
Work Evaluation and the Viva Voce respectively.

(b) A candidate failing in any subject will be perndltte appear for the examinations again on a
subsequent occasion without putting in any additiattendance.

() A candidate who fails in either Project Work or &iVoce shall be permitted to redo
the Project Work for evaluation and reappear ®Miva-Voce on a subsequent

occasion, if so recommended by the Examiners.

(i) A Candidate who successfully completes therse and passes the examinations of all the
FOUR Semesters prescribed as per Scheme of Examénaarning 91 CREDITS shall be
declared to have qualified for the Degree, provittexlwhole course has been completed
within a maximum of 4 YEARS from the date of irifigoining the course in the case of a
FULL-TIME candidates.



8. CLASSIFICATION OF SUCCESSFUL CANDIDATES :

Successful candidates securing not less than @@mein the aggregate of the marks
prescribed for the Course shall be declared to lumadified for the Degree in First Class,
provided they have passed the Project Work antfitteeVVoce at the FIRST appearance and the
Examination of all the other subjects within TWO AES after their admission in the case of
FULL-TIME students.

Successful candidates securing not less than entein the aggregate of the marks
prescribed for the Course shall be declared to haeéfied for the Degree in First Class with
Distinction provided they pass all the examinatigmescribed for the course at the First
appearance/instance. All other successful candidsitell be declared to have passed the
examination in the Second Class.

9. GRADING SYSTEM

The term grading system indicates a Seven (7) goade of evaluation of the
performance students in terms of marks obtaineddrCIA and External Examiners grade

and letter grade.

SEVEN POINT SCALE (As per UGC notification 1998)

GRADE GRADE POINT PERCENTAGEEQUIVALENT
‘O’ = Outstanding 5.50-6.00 75-100
‘A’ = Very Good 4.50-5.49 65-74
B =Good 3.50-4.49 55-64
‘C’ = Average 2.50-3.49 45-54
‘D’ = Below Average 1.50-2.49 35-44
‘E’ =Poor 0.50-1.49 25-34
‘F =Fall 0.00-0.49 0-24
10. RANKING:

Candidates who pass all the examinations prescribedthe Course in the FIRST
APPEARANCE ITSELF ALONE are eligible for Ranking4bnction.

Provided in the case of Candidates who pass atithminations prescribed for the Course
with a break in the First Appearance due to theaes as furnished in the Regulations under
REQUIREMENTS FOR PROCEEDING TO SUBSEQUENT SEMEST&R only eligible for

Classification.



11. QUESTION PAPER PATTERN
Total Marks for each subject 100 Marks

University Exam 75 Marks
Internal Assessment 25 Marks
Duration: 3 Hours Max. Marks: 100
Part A - 10 out of 12 questions (10X 1=10)
Part B — 5out of 7 questions (5X5=25)
Part C 1 question (Case Study or Problem) is Cdésopu

3 out of remaining 4 questions (4 X 10=40)

12. APPEARANCE FOR IMPROVEMENT :

Candidates who have passed in a theory paperefrpape allowed to appear again
for theory paper / papers only once in order toroap his/her marks, by paying the fee
prescribed from time to time. Such candidates #mevad to improve within a maximum
period of 10 semesters counting from his/her 8eshester of his/her admission. If candidate
improve his marks, then his improved marks willthleen into consideration for the award of
Classification only. Such improved marks will nat¢ lbounted for the award of Prizes /
Medals, Rank and Distinction. If the candidate doesshow improvement in the marks, his

previous marks will be taken into consideration

No candidate will be allowed to improve marks ie ®ractical, Project, Viva-voce, Field
work.

13. TRANSITORY PROVISION:

Candidates who have undergone the course of ghimlyto the academic year 2008-
2009 will be permitted to appear for he examinaionder those Regulations for a period of
three years i.e. up to and inclusive of April/Ma@12 Examination only under the

Regulations then in force.



UNIVERSITY OF MADRAS
DEGREE OF MASTER OF BUSINESS ADMINISTRATION
(M. B.A)
(Il) REGULATIONS FOR PART-TIME COURSE - (3-YEARS)

(Effective from the Academic Year 2008-2009 and¢laéter)

1. CONDITIONS FOR ADMISSION:

Candidates shall be required to have passed a IBesHeegree of the University of
Madras or of any other University or a qualificateccepted by the Syndicate of this University as
equivalent thereto. The provision of sponsoringdmaies by the concerned Organization be
dispensed with. The minimum of Two Years Work Eigreze at Executive/Supervisory Level is
essential after passing the qualifying examinatifamsadmission to MB.A. Part-time Degree
Course.

2.ELIGIBILITY FOR THE AWARD OF DEGREE:

A candidate shall be eligible for the award of Bregree only if he/she has satisfactorily
undergone the prescribed Course of Study in ageodifiiliated to this University for a period oftno
less than THREE academic years, passed the exansraftall the SIX Semesters prescribed earning
91 CREDITS and fulfilled such conditions as haveriyerescribed therefore.

3. DURATION OF THE COURSE:

The Part-time Master's Degree Courses shall beuctedias EVENING COURSES.
4. EXAMINATION:

The course for PART-TIME students shall extend @avperiod of THREE academic years
consisting of SIX Semesters. Each academic yelighdivided into Two Semesters. The FIRST
academic year shall comprise the Rrsbecond Semesters, the SECOND academic year tiae& hir
Fourth Semesters and the THIRD academic yearfthe®5ixth Semesters respectively.

The ODD Semesters shall consist of the period flointo November of each year and the
EVEN Semesters from December to April of each year.

The duration of each semester will be about 16 sveBike subjects of study shall be in
accordance with the syllabus prescribed from tormrte.

5. COURSE OF STUDY AND SCHEME OF EXAMINATION

The total number of subjects of study shall be @6abd which 14 shall be compulsory
subjects including project work and Viva- Vocesfiall be electives including 2 interdisciplinary
electives, 4 soft skills courses and an Internship
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The PART-TIME candidates shall take 4 Core subjeirt the First Semester, 3 Core

subjects and 1 elective (Interdisciplinary) in 8exond and Third Semesters, 3 Core subjects and 1

Elective subject in the Fourth Semester and 4 i#e&ubjects in the Fifth Semester. The Sixth
Semester will be devoted exclusively for completivggProject Work and the Viva-voce.

The candidates shall also take 1 soft skills courgbe First, Second, Third and Fourth
Semester .They will also undertake and internghiesend of the Fourth Semester.

ELECTIVE SUBJECTS:

For any College affiliated to this University whialishes to offer Elective Subjects to their

students, a minimum enrolment in the Elective Stbghall be SEVEN.

Scheme of examinations (Part Time)

FIRST SEMESTER

~ MAX MARKS
)
n -
o ad < —
L 2 @x <
— o n 2 =z
NAME | i, 5 F | D CIA
2 OF u : Q|2 i
. | COURSE s - W | Zn L
)
? | COMPONENTS COURSE| W z kXK x
1. | CORE MBA 1001 PAPER 1 | AHRS 4| 3 25 75
2. | CORE MBA 1002 PAPER 2 | AHRS 4| 3 25 75
3. | CORE MBA 1003 PAPER 8 | AHRS 4| 3 25 75
4. | CORE MBA 1004 PAPER 4 | 4HRS 4| 3 25 75
5. | SOFT SKILLS PAPERS5 1 2HRS 2| 3 25 75
SECOND SEMESTER
~ MAX MARKS
)
n -
o 14 < —
L 2 @x <
NAME OF | & ) © |3 Z
o) 0 T = = CIA o
Z | COURSE COURSE | 3 = o |20 lu
COMPONENTS ) Z o I SE 3
6. | CORE MBA 1005 | PAPER6 | I 4 HRS 3 25 75
7. | CORE MBA 1006 | PAPER7 | 1Ii 4 HRBE 3 25 75
8. | CORE MBA 1007 | PAPERS8 | I 4 HRS 3 25 75
9. | Elective MBA PAPERO | Il 3HRS| 3 | 3 25 75
(Interdisciplinary)
10. | SOFT SKILLS PAPER 10| I 2HRS 2| 3 25 75
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SUBJECTS OF STUDY

SEMESTER-I
S.No. Subject Subject
Code
MBA 1001 MANAGEMENT PRINCIPLES
2. MBA 1002 QUANTITATIVE ANDRESEARCH METHODS IN
BUSINESS
3. MBA 1003 ORGANISATIONAL BEHAVIOUR
MBA 1004 MANAGEMENT ACCOUNTING
S. Soft Skills SOFT SKILLS — 1*
SEMESTER I
6. MBA 1005 MANAGERIAL ECONOMICS
1. MBA 1006 LEGAL SYSTEMS IN BUSINESS
8. MBA 1007 APPLIED OPERATIONS RESEARCH
9. MBA 1015 (A) BUSINESS COMMUNICATION
OR
(B) ENTREPRENEURSHIP AND MANAGEMENT OF
SMALL BUSINESS
10. Soft Skills SOFT SKILLS — 2 *

* Refer to Soft Skills (PG) Syllabus for soft skidlad internship.

** Students should choose FIVE Subjects from thlowing list in consultation with the
Head of the Institution.

The Project Work will be evaluated jointly by TWQasiners (i.e. one for Internal and the
other for External) for a Maximum of 150 Marks (&dits).

The Viva-voce will be conducted with Two Examinges. one for Internal and the other for
External) for a Maximum of 50 Marks (2 Credits).
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6. REQUIREMENTS FOR PROCEEDING TO SUBSEQUENT SEMESTER:

i. Candidates shall register their names for tmstlemester Examination after the
admission in PG Courses.

il Candidates shall be permitted to proceed frdma,Rirst Semester upto Final Semester
irrespective of their failure in any of the Semeg&iramination subject to the condition that
the candidates should register for all the arrsabgects of earlier semester along with
current (subsequent) Semester subjects

iii. Candidates shall be eligible to go to subsequgemester, only if they earn, sufficient
attendance as prescribed by the Syndicate from toriene provided in case of candidate
earning less than 50% of attendance in any ondefSemesters due to any extraordinary
circumstance such as medical grounds. Such caedidatho shall produce Medical
Certificate issued by the Authorized Medical Attantd (AMA), duly certified by the
Principal of the College, shall be permitted togeed to the next semester and to complete
the course of study. Such candidate shall haveepeat the missed semester by rejoining
after completion of final semester of the cour$eeraaying the fee for the break of study as

prescribed by the University from time to time.

7. PASSING MINIMUM:

() A candidate who secures not less than 50 peroarks in the External Written Examination
and the aggregate (i.e. Written Examination Markd e Internal Assessment Marks put
together) respectively of each paper shall be detleo have passed the examination in that

subject.

(i) (a) A candidate shall be declared to hgassed Project Work and Viva-Voce
respectively, if he/she secures a minimum 50 péroesrks in the Project
Work Evaluation and the Viva Voce respectively.

(b) A candidate failing in any subject will be perndltte appear for the examinations again on a
subsequent occasion without putting in any additiattendance.

() A candidate who fails in either Project Work or &iVoce shall be permitted to redo
the Project Work for evaluation and reappear ®Miva-Voce on a subsequent

occasion, if so recommended by the Examiners.

(i) A Candidate who successfully completes therse and passes the examinations of all the
FOUR Semesters prescribed as per Scheme of Examénaarning 91 CREDITS shall be
declared to have qualified for the Degree, provittexlwhole course has been completed
within a maximum of 5 YEARS from the date of irifigoining the course in the case of a
PART-TIME candidates.
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8. CLASSIFICATION OF SUCCESSFUL CANDIDATES :

Successful candidates securing not less than @@mein the aggregate of the marks
prescribed for the Course shall be declared to lomadified for the Degree in First Class,
provided they have passed the Project Work antfitteeVVoce at the FIRST appearance and the
Examination of all the other subjects within THREEARS after their admission in the case of
PART - TIME students.

Successful candidates securing not less than €entein the aggregate of the marks
prescribed for the Course shall be declared to haeéfied for the Degree in First Class with
Distinction provided they pass all the examinatigmescribed for the course at the First
appearance/instance. All other successful candidsitell be declared to have passed the

examination in the Second Class.

9. GRADING SYSTEM

The term grading system indicates a Seven (7) poaie of evaluation of the performance
students in terms of marks obtained in the CIA Brtkrnal Examiners grade and letter
grade.

SEVEN POINT SCALE (As per UGC notification 1998)

GRADE GRADE POINT PERCENTAGE
EQUIVALENT

‘O’ = Outstanding 5.50-6.00 75-100

‘A’ = Very Good 4.50-5.49 65-74

B =Good 3.50-4.49 55-64

‘C’ = Average 2.50-3.49 45-54

‘D’ = Below Average 1.50-2.49 35-44

‘E’ =Poor 0.50 -1.49 25-34

‘F =Fall 0.00-0.49 0-24

10. RANKING:

Candidates who pass all the examinations prescribedthe Course in the FIRST
APPEARANCE ITSELF ALONE are eligible for Ranking4binction.

Provided in the case of Candidates who pass a#ixaminations prescribed for the Course
with a break in the First Appearance due to theaes as furnished in the Regulations under
REQUIREMENTS FOR PROCEEDING TO SUBSEQUENT SEMEST&R only eligible for

Classification.
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11. QUESTION PAPER PATTERN

Total Marks for each subject 100 Marks
University Exam 75 Marks
Internal Assessment 25 Marks
Duration: 3 Hours Max. Marks: 100
Part A - 10 out of 12 questions (10X 1=10)
Part B — 5out of 7 questions (5 X5=25)
Part C 1 questions (Case Study or Problems) eantpGlsory.
3 out of remaining 4 questions (4 X 10=40)

12. APPEARANCE FOR IMPROVEMENT :

Candidates who have passed in a theory papeefpape allowed to appear again
for theory paper / papers only once in order toroap his/her marks, by paying the fee
prescribed from time to time. Such candidates Bogvad to improve within a maximum
period of 10 semesters counting from his/her §eshester of his/her admission. If candidate
improve his marks, then his improved marks willt#leen into consideration for the award of
Classification only. Such improved marks will n& @ounted for the award of Prizes /
Medals, Rank and Distinction. If the candidate doaisshow improvement in the marks, his

previous marks will be taken into consideration

No candidate will be allowed to improve marks ie ®ractical, Mini Project, Viva-voce,
Field work.

13. TRANSITORY PROVISION:
Candidates who have undergone the course of ghimtyto the academic year 2008-
2009 will be permitted to appear for he examinaionder those Regulations for a period of

three years i.e. up to and inclusive of April/Ma@12 Examination only under the
Regulations then in force
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MBA 1001 MANAGEMENT PRINCIPLES
UNIT - |
Management defined — Basic Principles and proceséanagement. The evolution

of Management. The evolution of Management Science.

Planning: Planning as the first step in the preocels Management cycle — Basic
techniques of Planning — Basic factors involvedpianning — Key planning points —

Psychological hazards to rational planning — Sgjiateonsideration in planning.

Policy Making: Policy making as a guide to actionthe organization — General

policies and specific policies in an organizatioBasic areas of policy making.

UNIT -1

Need for organization — Organizational hierarchy large concerns — Top
Management organization — Staff units and Committéactors to be considered in the

establishment of an organization.

Basic division of Functional activities — MethodE grouping activities — Typical

patterns used — Use of organizational charts amiais.

Authority, relationship — Line function and staff Basics of delegation of
responsibility and authority. Centralization anecentralization of authority and the pros

and cons of each.

Span of control — Pros and cons of narrow and wsjgns of control — Optimum

span.

UNIT — 1l
Communication — Traits of good communication — Fakand informal channel

— Follow up — Standard indoctrination — Explainiwgy consultative direction links in

the chain of command, MIS — Basics
Co-ordination — Need for co-ordination — technisjwé securing co-ordinations.

UNIT - IV

Concept of control — Application of the processohtrol at different levels of
management (top, middle and first line). Performeastandards — Measurements of

performance — Remedial action. An integrated cdrsgystem in an organization.
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UNIT -V

Motivation — determination of behaviour- Employeeaa“Total Person” —

Primary incentives.

Management by objectives — Management by exceptiDecision making

theory in management

References

1.

2.

8.
9.

Allen, L.A., Management and organization, McGravl Hublishing co., Itd.
Chandrabose. D. Principles of Management and Adination PHI2002.

Hellriegel / Jackson / Solum, Management — A Compe¢ based approach,
Thomson, South Western.

Hannagan, Management concepts and practices, Maaormbdia Ltd.,

Koontz o’'Dohnel, Principles of Management Mcgrawl Bublishing co., Ltd.,
Prasad, I.M, Principles and practices of ManagerSeitanchand & Sons.
Peter Drucker, The practice of management — Hiltiellications.

Prasad, I.M., Principles and practice of manager8eaitan Chand & Sons .

SathyaRaju,Management :Text & Cases,PHI ,2002.

10. Stoner :Management,6 th Edition,PHI,2002.

11. Robbins:Management™Edition,PHI,2002

12.Certo : Modern Management, &dition,PHI,2002.
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MBA 1002 QUANTITATIVE AND RESEARCH METHODS IN BUS INESS
UNIT -1

Probability — Rules of probability, Binomial, Pst and Normal Distribution — their
applications in business and industrial problerBaye’s theorem and its applications

Risk and uncertainty in decision making — minimaegaximin and regret criteria —
Hurwitz and Laplace criteria in business decisiakimg — Decision tree

UNIT -1l

Research meaning, scope and objectives — typesearch and research design —
Methods of data collection - Questionnaire designterview, Scheduling — Scaling
techniques — Nominal, Ordinal, ratio, interval -$dimg techniques and sample size

determination for survey research Formulation gidtiiesis — hypothesis testing

UNIT I

Data analysis - Editing and coding of data- Urata, bivariate - Chi-Square test —
Correlation and regression analysis — Single amdfagtor analysis of variance- Application
of statistical tests — Parametric and non parameind interpretation of test results.
Multivariate analysis - Elementary Concepts of da@nalysis, Multiple regression analysis,
Discriminant analysis, Cluster analysis and Conjanalysis in marketing problems —

Stastical packages.

UNIT IV

Application of Differentiation and Integration, Miana, minima, average cost, total
cost, marginal revenue, average revenue, totalnteve- Consumer Surplus and producer

surplus

UNIT V

Research in business — Conducting investigatidgteport writing — Academic and

Business research reports — research format.

References

1. Richard I Levin and David S. Rubin Statistics foamhgement. Pearson Education
Asia 2002

2. David M. Levin, Simothy C Krehbiel and Mark L Bessem. Business Statistics — A
first course Pearson Education Asia — 2002

3. Levin and Rubin, Statistics for Management — Poentiall of India 2001 % Edition
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4. Gupta S.P. and Gupta M.P. Business Statistics, Dieti, Sultan Chand1997

5. Sharma J.K. Quantitative Techniques for Manag&eadision, Macmillan India Ltd,
2001

6. G.V. Shenoy and MAdan Port, Statistical methodBusiness and Social Science,
Macmillan India
7. Good & Hatt, Research Methods in Social Science.

8. Akar and Day, Marketing Research, Wiley and Soré819

9. Cooper, Schindler, Business Research Methods; Nelhi,Drata MaGraw Hill.2001.
10. Kothari, Research Methods.

11.E. Mory & Copper, Business Research Methods.

MBA 1003 ORGANISATIONAL BEHAVIOUR
UNIT - |

Behaviour - Personality, Perception, LearniNglues and Introduction of

Organisational Behaviour: Foundations of IndividA#itudes.

UNIT - Il

Motivation -Early theories, Contemporary theoridgtivation at work -Designing

Motivating  Jobs

UNIT - I

Group Dynamics -Group Behaviour, Communication &rdup Decision making,

Intergroup relations.

UNIT - IV

Leadership — trait, Behavioral and contingencyoties; Power and Politics; Trait,

Behavioral Analysis (T.A.); Work stress.

UNIT -V

Organisational structure and Design; Organisatioctsange and development;
Organisational Culture and climate.

Organisational conflict; causes, types of confidanagement conflict.

References
1. Fred Luthans, Organisation Behaviour, McGraw Hill

2. Hell Riegel, Slocum and Woodman, Organisation Behay South Western,
Thomson Learning," Edition,

3. R.S. Dwivdi, Human Relations and Organizational &ebur, Mc Millan India Ltd.,
5" Edition.
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4. Staw, B.M. Psychological Dimensions of OrganizagicdBehaviour, ¥ Edition,
Engle Wood Cliffs, Prentice Hall 1995.

5. Stephen P. Robbins, Organizational BehaviolliE8ition, Pearson Education, New
Delhi, 2002.

Steven L. Mc Shane, Mary Ann Von Glinow, Organiaa#il Behaviour, Tata
McGraw Hill.

o

\‘

. Hersey & Blanchard :Management of Organisationddéeur,8th Edition, PHI,
2002.
MBA 1004 MANAGEMENT ACCOUNTING
UNIT -1
Management Accounting — Meaning and purpose
Financial Accounting — Preparation of Income staemand Balance Sheet —
Interpretation and use of these statements by neamexgy.

Ratio Analysis and Funds Statement.

UNIT - Il

Capital Expenditure Evaluation — Capital budgetaygicept — Methods — Limitations
— Capital Expenditure control.

Budgetary Control — Nature and Objective of budgetantrol — Limitations.
UNIT - 1l
Cost Accounting — Elements of cost — Cost of goodmufactured — Pricing of
elements — Basis of allocation — Standard costintvariance analysis — Job and process
costing.

UNIT - IV

Marginal Costing — Cost volume — Profit relationshki Break — Even Analysis — Direct
costing vs Absorption costing.

UNIT -V

Reporting to management — Uses of Accounting in&diom in Managerial decision-
making.

References

1. J.R. Batliboi, Double entry Book — Keeping - Theu8tard Accounting Publication
Pvt. Ltd., India.

2. Horngren. Sundem * Sralton, Introduction to ManagetmAccounting, New Delhi,
Prentice Hall of India Pvt. Ltd., yr.1999.

3. Man Mohan & S.N. Goyal, Principal of Management éuaating — Sahityabhavan,
Agra, India.
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4. .M. Pandey, Management Accountind &dition New Delhi, Vikas Publication, yr.
2000.

5. Robert N. Antony, Management Accounting PrincipleB.B. Tareporevala Sons &
Co. Ltd.

6. Ronald N. Hilton, Managerial Accounting™®dition New Delhi, Tata McGraw Hill
yr.2002.

7. Srinivasan N.P. Management Accounting Sterling abbns, 1996.

MBA 1005 MANAGERIAL ECONOMICS

UNIT - |

The Scope and Methods of Managerial Economics,, RIskertainty and Probability
Analysis.

Optimization techniques: Total, Average and MarbiRalationships, Optimization
Analysis. Multivariate Optimization — Partial Deaiives; Contraint Optimization — by

substitution, by Lagrangion Multiplier Method.
Approach to Managerial Decision Making and the tied firm.

UNIT - Il

Demand Analysis, Basic Concepts, and tools of amafpr demand forecasting. Use
of business indicators; Demand forecasting for cores, Consumer Durable and Capital
Goods.

Concepts in resource allocation, cost analysisgkeyen analysis, short run and long
run cost functions; production functions; cost-grigutput relations — Capital Investment

Analysis.
Economics of size and capacity utilization; Inputt@ut Analysis.

UNIT - 1l
Market Structure, Pricing and output; General Bhjaum.

Pricing — Objectives — Pricing Methods and AppraachProduct Line Pricing —

Differential Pricing.

Advertising — Contribution of Economic Theory, Metls of Determining Total
Advertising Budget, Cyclical Fluctuations of Advsemg, Measuring the Economic Effects
of Advertising

UNIT - IV
Capital Budgeting — Capital Management and Findfaéicy — Monopoly Policy —
Restrive Agreements — Price Discrimination — Measwent of Economic Concentration —

Policy against Monopoly and Restrictive Trade Rcast
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UNIT -V
National Income and Product; Saving, Consumptigrestment, the theory of
income determination.
References
1. Dominick Salvatore, Managerial Economics in a Gldeonomy, 4 Edition,
Thomson, 2001.
2. H. Craig Petersen, W. Cris Lewis, Managerial Ecoiespd” Edition, Pearson
Education, Asia, 2001.
3. Joel Dean, Managerial Economics, Prentice Halldndd., 2001.
4. O.P. Chopra, Managerial Economics, New Delhi, Mt¢&raw Hill 1985.
5. Paul A. Samuelson and William D. Nordhans, Econspiiata McGraw Hill, New

Delhi, 1998.
6. Maheswari : Managerial Economics,PHI,2002

MBA 1006 LEGAL SYSTEMS IN BUSINESS
UNIT -1

MERCANTILE LAW

Contracts — Nature & Classification of contracts censideration, capacity,
performance & discharge of contracts.

(Only General Contracts)
UNIT — 1l
SALE OF GOODS ACT

Negotiable Instruments Act — Nature & requisites ragotiable instruments —
Transfer of Negotiable Instruments — Holder in adwerrse special rules for Cheques and

Banks — Discharge of Negotiable Instruments.

UNIT -1l

COMPANY LAW

Major principles — Types of companies — MemorandurArticles of Association —

Prospectus — Powers, Duties & Liabilities of DimgstMeetings, Resolutions — Winding up

UNIT — IV

INDUSTRIAL LAW
Factories Act, Minimum Wages Act, Industrial Dispal Act, Workmen'’s
Compensation Act, Payment of Bonus Act.

UNIT -V

ESI Act, CPF ACT 1952, Employees Family Pensiohefre, 1971, Payment of
Gratuity Act 1972.
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References:

1. N.D. Kapoor — Elements of Mercantile Law — Sultadma@d & Co., New Delhi 2001.
2. Avtar Singh — Company Law

3. Banking Law & Practice — Varshney

4. Banking Law & Practice — Tanner

5. Industrial Law — N.D. Kapoor

MBA 1007 APPLIED OPERATIONS RESEARCH

UNIT -1

Background, Concept, Methodology and scope of r@mns Research. Linear
programming - Graphical method, Simplex method,trikistion method, MODI method,
Assignment Method.

UNIT -1l

PERT & CPM
PERT — Determination Slack, Critical Path, etc.,
CPM: Time Cost Optimization.

UNIT -1l

Queuing Theory by simulation method and by appbeadf standard formulations.

UNIT — IV

Application of quantitative methods in Marketirfgirchasing, Production Planning,

Inventory Control Replacement, Sequencing etc. e-ddsnodels.

UNIT -V

Theory of Games — Strategies.

22



References
1. Sharma J.K., Operations Research: Theory and Aqifit, New Delhi, Macmillan

India 2001.

2. Quantitatic approaches to Decision making, Levi lénkaptrik. MaGkahill — 1998.

3. Quantitative Methods for Business, Anderson, Swegamne Williams, Thomson,
2002.

4. Operations Research — Hamdy A Taha, Pearson Edndasia, 2002.

5. Quantitative Analysis for Management Barry Ren&alph M. Stair, Jr, Prentice
Hall of India 2000.

6. Operations Research, Paneerselvam; PHI 2002,

MBA 1008 HUMAN RESOURCES MANAGEMENT

UNIT - |

Introduction of Human Resources Management: D@fimi Importance of Human
Resources, Objectives of Human Resources ManagerQerlities of a good personnel
manager — Evolution and growth of Personnel Managimn India.

Human Resource Policies: Need, type and scope -amtdge for a written policy -

Human Resources policies and work Culture.

Human Resources Planning: Long and Short termnpign Job Analysis, Skills
inventory, Job Description and Job Specification.

UNIT - Il

Recruitment and selection: Purposes, types andadetbf recruitment and selection,
Relative merits and demerits of the different md#)oPersonnel Search, Selection

Instruments, Reduction of recruitment costs.

Functions of Human Resources Management from Regoent to Separation:
Placement, Induction, Transfers, Promotions, DIg@py actions, Termination of Services:
Resignation, Dismissal, Retrenchment and VolunRetirement Schemes, Exit Interviews,

Prevention of employee turnover.
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UNIT - 1l

Performance Evaluation: Ranking, rating scalesicat incident method, Removing
subjectivity from evaluation, MBO as a method opapsal, Job evaluation, Criteria for

Promotions and job enrichment.

Wage and Salary Administration: Meanings, Calcofatof Wage, Salary,
Perquisites, Compensation Packages, Cost of LiWmaigx and Calculation of Dearness
Allowance, Rewards and Incentives: Financial aod-financial incentives, Productivity —
linked Bonus, Compensation Criteria.

UNIT - IV

Employee’s Safety and Health: Preventive appraacheluding health education,
Audit of safety programs and safety training, Wetiess: Causes and Consequences,
Stress-Management programs.

Personnel Office Management: Functions of thecefficorrespondence, O & M in
personnel departments, Maintenance of Personnaid®c

UNIT -V

Time Management: Importance of Time factor, Timaster, Prioritizing Work

Scheduling, Functions of the Time Office, Flexil®rk arrangements.

REFERENCES

1. Luis R. Gomez — Mejia, David B.Balkin and Robert Cardy. Managing Human
Resources, PHI, 2002.

2. Beardwell and Len Holder, Human Resource Manageiantillan India Ltd.,
3. Straus and Sayles, Managing Human Resources -deréfdll Inc, (1977).

4. Graham H.T., & R. Bennet, Human Resources ManagemeRitman, London,
(1995).

5. Edwin Flippo, Principles of Personnel ManagemektcGraw Hill.
6. Douglas McGregor, the Human Side of Enterprise.
7. Hersey and Blanchard, Management of OrganizatiBehbviour, & Ed. PHI 2002.

8. Performance Appraisal, Theory and Practice — AIMKAS Management Series,
New Delhi, 1986.

9. Dale S. Beach, Personnel — The Management of Pabplork.
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10.Blum M.L., Industrial Psychology and Social Funaoso
11.C.B. Mammoria, Personnel Management — Himalayarighibg Co., New Delhi.

12.M.C. Gehee, William and Thayer, Training in Bussesd Industry — John Wiley

and Sons, New York.
13.Decenzo/Robbins: Personnel / Human Resource MarageRHI, 2002.
14.Pattanayak: Human Resource Management, PHI, 2002.

MBA 1009 MARKETING MANAGEMENT

UNIT - |

Marketing Management Philosophies — What is mankget- The concepts of

marketing.- E-Marketing

UNIT - 1I

Strategic planning — Marketing Management processAralysis marketing
opportunities, selecting target consumers, devetppiarketing mix.

Analysis of macro and micro environment.

Marketing Research as an aid to marketing, Margelesearch Process — Sales of

forecasting — Techniques.

UNIT - 1l

Buyer behaviour; influencing factors on Consumehd&aour — Buying situation —
Buying decision process — Industrial buyer behaviou

Market segmentation, targeting and positioning; @etitive Marketing Strategies.
UNIT - IV

Product policies — consumer and industrial prodiegisions, branding, packaging
and labeling — New product Development and Proliigctycle strategies.

Pricing — Pricing strategies and approaches.
UNIT -V

Distribution — Nature of channels — channel — denisretailing and wholesaling.

Promotions — Advertising scope, designing copydiaaelection, Sales promotions
strategies.

Sales force decisions, Selection, Training, Campgon and Control Consumer

protection — Awareness of consumer rights in theketglace.
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References

1. Berkoviz Kerin Hontley Rudelivs, MARKETING,"ed., New York, Mcgraw Hill,
yr.2002.

2. Gony Armstrong, Philip Kotler, Marketing an Intrattion 11" ed., Pearson

Education Asia.

3. Philip Kotler, Marketing Management (Millennium @dNew Delhi, Prentice Hall of
India (P) Ltd., yr. 2001.

4. Rajan Saxena, Marketing Managemerif! &dition, New Delhi, Tata Mcgraw Hill
Publishing Co.Ltd., yr. 2001.

5. V.S. Ramasamy and S. Namakumari, Marketing Managemé’lanning,

Implementation & control, New Delhi, Macmillan, y002.

6. zikmundld’Amico, Marketing, ¥ edition, Australia, South Western Thompson

learning.
7. Srinivasan : Case Studies in Marketif{y 2dition,PHI ,2002.

MBA 1010 PRODUCTION AND MATERIALS MANAGEMENT

Objectives: The course is aimed at acquaintingsthdent with the various activities
involved in the production and the materials fumetand also to emphasize the process of

decision.

UNIT - |

Production design:Process planning — plant capacity - capacity pfaj make or buy

decisions — Use of cross over chart for selectimcgsses.

Plant location: Factories to be considered in plant location eia# of general region,

particular community and site — Multiplant locatidecision — Plant location trends.

Layout of facilities: Principles of a good layout — Layout factors -siBaypes of layout —

Service facilities — Principles of materials Handli- Materials handling equipment.
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UNIT -1l

Production and Inventory control: Basic types of production, Intermittent, Batch,
Continuous — Routing, Scheduling, Activating andnitaring — Basic Inventory Models —
Economic Order Quantity, Economic Batch QuantityReorder point — Safety stock —
Classification and codification of stock - Classdfion and codification of stock — ABC
classification — Procedure for stock control, Mitlsr Requirement Planning (MRP). JIT.

Implications for Supply chain Management.

UNIT -1l

Maintenance: Preventive Vs. Breakdown maintenance — Break-dome distribution —

Maintenance cost balance — Procedure for maintenanc

Quality Control: Purposes of inspection and quality control — Ataepe sampling by
variables and attributes — Control charts for \ads, fraction defectives and defects. Total

Quality Management.

UNIT - IV

Methods Analysis and Work Measurement: Methods study procedures — The purpose of
time study — Stop watch Time study — Performant@ga- Allowance factors — Standard

time — Work sampling technique.

Human Factors in Job-design: Consideration of Man and Machine in job — design,

adaptation of machine to man — Ergonomics — Workimgronment — Worker safety.

UNIT -V

Dynamic Purchasing: Purchasing function — Selection of materials arehdors —
Purchasing Organisation — Concept of value analysis

StoreKeeping and Warehousing Management.
References
1. Alan Mulemann, John Oakland, Keith Locker, ‘Prodmictand Operations
Management’ Macmillan India Ltd.

2. Datta A.K., Materials Management: Procedures, Tand Cases, Prentice Hall of
India.

3. Everett E. Adam Jr & Ronald J. Ebert , Prpductiond ®perations Management,
Prentice Hall of India.

4. Gaither, Operations Management, Thomson Learning.

5. Gopalakrishnan, P. & Sundaresan, M., Materials Man®ent: An Integrated
Approach, Prentice Hall of India.
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6. Joseph Monks, Operations Management, McGraw Hill.
7. Mohanty, ‘Advanced Operations Management’, PeaEsturcation.
8. Paneerselvam, ‘Production and Operations Managénkeantice Hall of India.

9. Richard B. Chase, Nicholas J. Aquilano and F. RoBacobs, ‘Production and
Operations Management’ Tata McGraw Hill.

MBA 1011 FINANCIAL MANAGEMENT
UNIT -1

Finance Function — Nature and scope — Its relahignwith other functions — Finance
organization- Finance Information System (FIS).
Interpretation and analysis of financial statereentFinancial Forecasting — Actual

proforma and model statements — Preparation arel use

UNIT =1l

Financial Planning and Control — Break-even ansahysOperating Leverage — Profit
Cost (and volume) Analysis.

Liquidity Management: Current assets managemedash, Receivables, Inventory,
Liquidity, Profitability and Solvency criteria.
UNIT — 1lI

Current Liabilities Management — Size and soureelloney Market — Banks —
Regulation of working Capital Finance — Dehejia @aittee — Tandon Committee — Chore
Committee — Marathe Committee.

UNIT — IV

Long term Capital Management: Cost of Capital asiB concepts, rational and
assumptions — Cost of equity capital — Cost of deltost of preference — Cost of retained

earnings.

UNIT -V

Capital structure decision of the Firm — Composisi and sources of Long term funds
— Financial leverage — Factors determining fundsirements.

Budgetary control — Performance Budgeting — ZeseBudgeting.
References
1. Moyer McGuisan, Kretlow, “Contemporary

2. JAMES C.VAN HORNE, Financial Management and Pokdyrentice Hall of India
Pvt. Ltd., New Delhi — 2002 12edition.

3. P.V. KULKARNI, Financial Management — Kimalaya Pishing House.
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4. PRASANNA CHANDRA, Financial Management — Theory d&dctice — Tata
McGraw — Hill Publishing Co. Ltd., New Delhi.

5. .M. PANDEY, Financial Management — Vikas Publigipidouse Pve.Ltd.

6. S.C. KUCHHAL, Financial Management — An Analytieadd Conceptual Approach
— Chaitanya Publishing House, Allahabad.

7. Thomson South West. Keown, Matrtin, Petty, ScoffFimancial Management
Principles and Application. PHI 2002.

8. Van Horne : Fundamentals of Financial ManagemefitEdition, PHI ,2002.

MBA 1015 (A) BUSINESS COMMUNICATION

UNITI

Definition- Methods - Types- Principles of effe@i communication - Business
Letter-Layout (Examples of banking, Insurance, &eAgy Letters) - Kinds of Business
Letters Enquiry and Reply - Order Letters - Sales LetteBales Letters- Dealing with non

payment problems (Collection Letters) — Complain@rcular Letters.

UNIT Il
Advertisement - Application Letters - Curriculumitde - Invitation to Interview-

Acknowledgement - Offer Letter - Letter of acceian Letter of Resignation - Testimonial.

UNIT I
Reports — Structure - Formal Report, Informal rep&hecklist for compiling reports

- Executive Summary — Comprehension - Agenda, Misiatf Meeting - Compiling a Press

Release.

UNIT IV
Face- to- face CommunicatioBasic skills and techniques for talking to peoiole

business situation - Telephonic conversation- Ride - Body Language.

UNIT V
Role of Technology in CommunicatioRax- Email - Video Conferencing — Internet-

Websites - Public Address System - Cell Phonegerdam - Dictaphone.

Reference books

Essentials of Business Communication- Rajendr&Rat. Koralahalli
Communication for Business — Shirley Taylor

Business Communication Today- Bovee, Thill, Schatzm
Advanced Business Communication- Penrose, Rashdysys

Doing Business on the Internet- Simon Collins

Business Communication- Process and Product- Miben EBuffey

ok wnNE
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MBA 1015 (B) ENTREPRENEURSHIP AND MANAGEMENT OF SMA LL
BUSINESS

UNIT |

The Entrepreneur — Definition — Characteristics ®ficcessful entrepreneur.
Entrepreneurial scene in India: Analysis of enteapurial growth in different communities

— Case histories of successful entrepreneurs.tifbation of potential entrepreneurs.

UNIT Il

Development and Training of Entrepreneur — Cultarad Social environment in
promoting entrepreneurship — Entrepreneurial @marent. Checklist for organizing and
operating small business — Entrepreneur and BusiB&ecutive personnel administration

and Management Development.

UNIT Il

Small Scale Industries — Definition — Classifioati of Small Industries —
Organisation structure and plant location of smadlle industries. Planning for production
and inventory project counseling and technical itelity. The significance in the Indian
Economy — Problems and possibilities of ancillangustries — Sickness in small scale

industries — Causes and Remedies.

UNIT IV

Capital structure and working capital: Financigpeaisal of new project, Role of
Banks — Credit appraisal by banks. InstitutionabRce to Small Industries — Incentives —

Institutional arrangement and encouragement oéprgneurship.
UNIT V

Marketing Feasibility — New Product ideas and eaabn — Marketing Methods —
Pricing policy and distribution channels — ExpeftBroblems of Small Scale Units.

Reference Books:

1. VASANT DESAI, Problems and Prospects of Small S¢adkistries in India —
Himalaya Publishing House, Bombay.

2. KHAN, Management of Small Scale Industries — Sulfdwand Publication.

3. CLIFFORD and JOSEPH P. MANCUSO, Enterpreneurship\aenture
Management — Paraporawala & Co.

4. J.M. PARKIN, How to Finance Small Business Entexpri

5. K.K. MENON, handbook of Small Industries Management

6. B.C. TANDON, Environment and Enterpreneur.

7. SIPCOT, A Guide to Entrepreneur — Chennai.

8. O.A. DAILEY, Enterpreneurial Management.

9. H.N. PATHAK, The Entrepreneur, Technician and Marag Small Scale Unit.
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10.K.L. SHARMA, Entrepreneurial Performance in Rolegpectives.
11. Schumacher, E.F. Small is Beautiful, New Delhi, Ru{®90.

MBA 1016 (A) COMPUTER LANGUAGES FOR MANAGEMENT
UNIT — 1

Introduction to Programming Language — Generatioh<Computers and
Computer Languages — Program development life cydidow Charting — Disk Operating

System and Window.
UNIT — 1l

PC — SOFTWARE packages — MS-word — Text Manipoest — Usages of
spell check — Text Formating — Picture Insertion afignment — Creation of documents

using templates — Mail Merge Concepts — Accounpiagkage.
UNIT — 1l

MS-EXCEL — Worksheet Preparation — Constructingeixc ~ Formulas - Using

Excel’s Built-in Functions — Creating and Modifyiegarts.

UNIT — IV

Introduction to C — Data types, constants, vaesland arrays, Declarations —
Expression’s operators and statements. Data snpaibutput, preliminaries — the getchar ( )
— putchar ( ) — scanf () — printf () — gets) ~ puts ( ) functions, control statements,

functions and arrays.

UNIT -V

Pointers: Fundamentals — pointer declarationsssiR@ pointers to Functions —
Structures and union — data files — Opening andi@fpa Data file — Creating a Data file —
Processing a Data file — Unformatted Data filegdmét Usage.

Theory 75%, Practical 25%
References

1. SANJAY SAXENA: A first course in computers 2000 #al — Vikas Publishing
House Pt. Ltd. — first edition, 2000.

2. R.K. TAXALI: “PC SOFTWARE" Tata McGraw Hill Publidzons.

3. USING MICROSOFT EXCEL 2000 QUE’S APPLICATION TOOL®entice Hall
of India, New Delhi.
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4. BYRON GOTTFRIED - “Programming with C” Edn.2, 1998.

5. V. RAJARAMAN “COMPUTER PROGRAMMING'C’ Prentice Halbf India New
Delhi.

6. Programming in C , Schaum’s Outline Series.

MBA 1016 (B) TOTAL QUALITY MANAGEMENT

UNIT I

Introduction to Quality Control — Quality and Cé&3bnsiderations — Statistics and its
applications in Quality Control — Sampling Inspeatin Engineering Manufacture —
UNIT Il

Statistical and Quality Control by the use of CohCharts — Methods of Inspection
and Quality Appraisal — Reliability Engineering -alMe Engineering and Value Analysis.
UNIT I
Theory of Sampling Inspection — Standard Toleragp@BC Analysis — Defect Diagnosis
and Prevention
UNIT IV
Recent Technique for Quality Improvement — Zerodaef A Quality Motivation
Techniques — Quality Management system and Total uality Control.
UNIT V
Selection of ISO and Model and Implementation @ K00 Human Resources Development
and Quiality Circles — Environmental Management &ysand Total Quality Control.
Reference Books:

1.Dahigaard Jens J., Kristensen K.,Kanji GopalFyrfdamental of Total Quality

Management” Bross Chapman & Hall, London, 1998.
2. George, Stephen and Weimerskirch, Arnold, “TQuaality Management —
Strategies and Techniques Proven”, Mohit Pabbas, 2001

w

. Juran, Joseph M., “Total Quality Managemen¥ic Graw-Hill Pub

»

Hakes, Chris (editor) Total Quality Management e Key to Business

Success”, NyChapman and Hall Pub, 1991.

5. Fox, Roy., “Making Quality Happen. Six steps todld@uality Management”
McGraw-Hill, 1991

6. Jain, “Quality Control And Total Quality Manageméntata McGRaw Hill,
2002

7. H.Lal “Total Quality Management: A Practical Appobéd, New Age
International Private Ltd., 2002

8. Besterfield, “Total Quality Management”, Pearsoruéation, 1999, Rao, Ashok,

“Total Quality Management : A Cross Functional Pergive”, Wiley & Sons.
32



List of Courses on Soft-Skills for PG Course

S. No. Course Code Course Title Credits
1 UOMS 002 LANGUAGE AND COMMUNICATION 2
2 UOMS 004 SPOKEN AND PRESENTATION SKILLS 2
3 UOMS 006 MANAGERIAL SKILLS
4 UOMS 008 COMPUTING SKILLS
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UOM S 002 LANGUAGE AND COMMUNICATION

Objectives

enable students to convert the conceptual understandirgmimunication in to everyday practice.

= train students to ground concepts/ideas in their own rixpee.
= create a learner-language interface enabling studentgdrcise control over language use.
= sensitise students to the nuances of the four basic commtiaicakills — Listening, Speaking, Reading and
Writing.
UNIT I: Twinning Functions of Listening and Speaking.
UNIT II: Twinning Functions of Reading and Writing.
UNIT IlI:  Individual Communication.

UNIT IV: Intermediary Communication.

UNIT V: Social Communication.

Recommended Texts

Windshuttle, Keith and Elizabeth Elliot. 1999\kiting, Researching and Communicating: Communication
Sills for the Information Age. 3“ Reprint. Tata McGraw-Hill. Australia.

Dignen, Flinders and Sweendgnglish 365. Cambridge University Press.

Goleman, Daniel. 1998\Vorking with Emotional intelligence. Bantam Books. New York.

Jones, Leo and Richard Alexander. 2008y I nternational Business English. Cambridge University Press.

Websites

www.tatamcgrawhill.com/sites/0070600988
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UOM S 004 SPOKEN AND PRESENTATION SKILLS

Objectives
= coach students to identify, classify and apply relevédill sets.
= illustrate role of skills in real-life situations with caseudies, role play, etc.
= trandate performance of skills into efficient habits.
L}

enable students to perceive cultural codes involved insengation and design language performance
accordingly.

UNIT I: General Language Knowledge and Presentation.

UNIT II: Special Language Knowledge and Presentation.

UNIT Ill: GeneralCommunication Skills for Presentation.

UNIT IV: Professional Communication Skills for Presentation.

UNIT V: Social Communication Skills for Presentation.

Recommended Texts

Cathcart, Robert. S. and Larry A. Samovar. 18all Group Communication: A Reader. 5" Edition. Wm.
C. Brown Publishers. lowa.

Tamblyn, Doni and Sharyn Weiss. 200the Big Book of Humours Training Games. 2004 Edition. Tata
McGraw-Hill. New Delhi.

Andrews, Sudhor. 1988low to succeed at Interviews. 21% Reprint. Tata McGraw-Hill. New Delhi.
Monippally, Matthukutty. M. 2001Business Communication Strategies. 11" Reprint. Tata McGraw-Hill.
New Delhi.
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UOM S 006 MANAGERIAL SKILLS

Objectives

» To help students to understand the mechanism edssprarticularly negative emotions such as anxiatger
and depression for effective management.

* Tointroduce the basic concepts of body languagedoflict management.

e To give inputs on some of the important interpeasakills such as group decision-making, negotratod
leadership skills.

» To make students learn and practice the stepsviegioh time management.

e To impart training for empowerment thereby encoiumgghe students to become successful entrepreneurs

Unit I- Stress management
» Definitions and Manifestations of stress.
e Stress coping ability and stress inoculation tragni
* Management of various forms of fear (examinatioar festage fear or public speaking anxiety), defwass
and anger.

Unit II- Conflict Management skills
e Types of conflict (intrapersonal, Intra group anter group conflicts).
» Basic concepts, cues, signals, symbols and seafrbtsdy language.
« Significance of body language in communication agsertiveness training.
e Conflict stimulation and conflict resolution techuoes for effective management.

Unit IlI- Interpersonal Skills
»  Group decision making (strengths and weaknesses).
» Developing characteristics of charismatic and tiamsational leadership.
» Emotional intelligence and leadership effectivenesslf awareness, self management, self motivation,
empathy and social skills.
* Negotiation skills- preparation and planning, dgfim of ground rules, clarification and justifioa,
bargaining and problem solving, closure and impletaiBon.

Unit IV- Time Management
* Time wasters- Procrastination.
» Time management personality profile.
» Time management tips and strategies.
» Advantages of time management.

Unit V- Towards Empowerment
e Stimulating innovation and change- coping with “pErariness”.
* Network culture.
e Power tactics and power in groups (coalitions).
e Managerial empowerment and entrepreneurship.
» Prevention of moral dwarfism especially terrorism.
e Altruism (prosocial behaviour/helping behaviour).
» Spirituality (clarifications with regard to spirlity)- strong sense of purpose- trust and respgaatanistic
practices- toleration of fellow human beings expi@ss.

PRACTICAL TRAINING

Relaxation exercises- Western (Autogenic Relaxatm Indian techniques (Shavasana).
Role-play.

Transactional Analysis.

REFERENCES
1. Swaminathan. V.D & Kaliappan. K.V. (2001). Psychplofor Effective Living. Chennai. The Madras
Psychology Society.

2. Robbins, S.B. (2005). Organizational Behaviour. N&sthi: Prentice Hall of India.
3. Smith, B. (2004). Body Language. Delhi: Rohan B@ampany.
4. Hurlock, E.B. (2006). Personality Development!" Z8=print. New Delhi: Tata McGraw Hill.
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UOM S 008 COMPUTING SKILLS

Objective: The major objective in introducing the ComputerliSldourse is to impart training for students in
Microsoft Office which has different componentsliMS Word, MS Excel, MS Access, Power point etctwa
levels based on their knowledge and exposureoitipes essential skills for the user to get adafiiexhy work
environment, as most of the systems in any6 waakephave MS Office installed for their day to daiities. The
course is highly practice oriented rather than lagtlass room teaching.

Pre-requisite: Pass in Level B are an equivalent course.

Unit I: Word Processing — Formatting — Paragraph and character styles, sgegphnd wizards, table and contents and
indexes, cross referencing; Tables and Columnseatiog manipulating and formatting; Mail Merge, k&b and
Envelopes.

Unit Il: Spreadsheets — Workbook, Building, Modifying, navigating; workset- Autofiull, copying and moving cells,
inserting and deleting rows, printing; Formulas d&mactions- Troubleshooting formulas, Functions #adorms like
database, financial, logical, reference , matherahtind statistical — Databases — Creating, sqrfiitgring and
linking.

Unit 1ll: Presentations — Power point — exploring, creating and editinigled, inserting tables and charts- special
effects- Clip Art, creating and drawing shapesgeiting multimedia content — presentations — plagnamimation,
handouts, slideshow..

Unit IV: Databases — Access — Components, creating a database afecpriomport and exporting, customizing;
Tables- creating and setting fields; Queries —Type=sating, wizard- Reports- creating and layout.

Unit V: Information Management — Outlook — Starting, closing, contacts, tool bdite management; email-reading,
composing, responding, attachments, signature, jomail; tasks- screen, sorting, creating, deletingsigning,
updating; scheduling- calendar.

Note: All units needs an approach through practzglosure.

References:

1. Working in Microsoft Office; Ron Mansfield, Tata \gcaw Hill
2. Microsoft Excel 2007; Guy Hart Davis, Tata McGrawilH

Examination:

1. Internal assessment could be based on Theofgrgmécticals.
2. End semester is based on practicals.
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