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Course Objectives:

The main objectives of this course are to:

Understand the concept of tourism and its practice

understand the significance of historic sites

understand and appreciate life style and traditional practices of the people
Highlight the role of tourism in employment generation

Assess the economic potential of tourism

Understand the need for ecotourism.
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Expected Course Outcomes:

On the successful completion of the course, student will be able to:

1 Describe the evolution of modern tourism industry K1

2 Identify the tourism resources in India K2

3 Analyze the relevance of tourism industry K3

4 Assess the role of tourism in developing nations like India for employment K4
generation

5 Promote eco tourism K5

K1 - Remember; K2 — Understand; K3 - Apply; K4 - Analyze; K5 - Evaluate;

Unit: 1 \ CONCEPT OF TOURISM \ 14 hours

Tourism — Definitions and Scope — Origin and Growth — Kinds of Tourism — Developments of
Modern Tourism — World Tourism Organization [WTO] — Impact of Tourism.

Unit: 2 | Domestic and International Tourism | 14 hours

Tourism and Culture — People’s instinct for travel — Tourism as an economic  activity — Tourism
as a Merchandise — Domestic and International Tourism — Effects in Employment — Foreign
Exchange — Sustainable Eco-tourism — Biodiversity and its Conservation.
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Unit: 3 | Agencies for the promotion of  Tourism \ 14 hours

Tourism infrastructure — Accommodation: Classification of Hotels — Transportation: Kinds of
transportations — Travel Agency and Tour Operator — Tourist Guide — Ticketing — International
Air Transport Association [IATA] — International Civil Aviation Organization [ICAQO] — Indian
Association of Tour Operators [IATO] — Travel Agents Association of India [TAAI].

Unit:4 | Role of government for promotion of tourism | 14 hours

Tourism in India — Sergeant Committee — Tourism Administration and Organization — Ministry of
Tourism — Non Government Agencies — Indian Tourism Development Corporation [ITDC] —
Tourism Industry in Tamil Nadu — Tamil Nadu Tourism Development Corporation[TTDC].

Unit:5 | Employment Potential | 14 hours

Tourism Resources in India: Geography — Cultural Heritage — Art and Architecture — Monuments —
Religious Resources — Fare and Festivals — Tourist centers in Tamil Nadu.

Total Lecture hours 70 hours
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